
OPINION10
Thursday, Nov. 21, 2019
idsnews.com

Indiana Daily Student

Editors Emma Getz & Evan Carnes
opinion@idsnews.com 

The IDS encourages and accepts letters to be printed from IU students, faculty and staff  and the 
public. 

Letters should not exceed 400 words and may be edited for length and style. Submissions must 
include the person’s name, address and telephone number for verifi cation. 

Letters without those requirements will not be considered for publication.
Letters can be mailed or dropped off  at the IDS, 601 E. Kirkwood Ave., Bloomington, IN 47405.  

Send submissions via e-mail to letters@idsnews.com. 
Call the IDS with questions at 812-855-5899.

LETTER TO THE EDITOR POLICY

ILLUSTRATION BY MADELYN POWERS | IDS

POLITICAL POWERS

Taylor Swift recently took 
to the internet to make a state-
ment about the ownership of 
her music and her inability to 
perform her own songs. Her 
dilemma poses the problem 
of female artists being manip-
ulated by powerful men and 
the insidious nature of pri-
vate equity fi rms. Swift’s level 
of fame lets her shed light on 
both of these issues.

In June, it was announced 
that Scooter Braun purchased 
Scott Borchetta’s Big Machine 
Label Group which included 
all of Swift’s music. Swift wrote 
about the event on her Tum-
blr. She left BMLG because 
she was worried about Bor-
chetta selling away her future 
work, but that decision meant 
leaving her past work with 
BMLG without an option for 
ownership unless she wanted 
to stay with the label for 10 
more years. 

In her post, Swift noted 
that Braun has bullied and 
manipulated her for years. 
She references past events: 
“Like when Kim Kardashian 
orchestrated an illegally re-
corded snippet of a phone call 
to be leaked and then Scooter 
got his two clients together to 
bully me online about it. Or 
when his client, Kanye West, 
organized a revenge porn 
music video which strips my 
body naked.”

Everyone was silent about 
the issue for a few months, 
but now, Swift stated on Twit-
ter that Braun and Borchetta 
were not allowing her to per-
form any of her old music (pri-
or to her most recent album, 
“Lover”) at the American 
Music Awards or use them in 
a Netfl ix documentary about 
her life, as it would count as 
re-recording her music before 
she is allowed to do so. 

Essentially, Swift wants 
to own the rights to her own 
music, and if she is not able 
to, then it is unimaginable 
how diffi  cult the process is 
for lesser-known artists with 
none of the power and fame 
that Swift has. She specifi -

cally demanded action from 
the private equity fi rm Carlyle 
Group, who put up money for 
the sale of her music as they 
are an investor in Braun’s me-
dia company.

Perhaps the issue seems 
a little abstract and relegated 
to rich celebrities, but private 
equity fi rms are insidious and 
aff ect American workers by 
destroying their jobs. Swift’s 
condemnation helps bring 
this issue to light.

Swift’s statement has gar-
nered a large response, even 
from politicians like Rep. Al-
exandria Ocasio-Cortez, D-
N.Y., who tweeted: “Private 
equity groups’ predatory prac-
tices actively hurt millions of 
Americans. Th eir leveraged 
buyouts have destroyed the 
lives of retail workers across 
the country, scrapping 1+ mil-
lion jobs. Now they’re holding 
@taylorswift13’s own mu-
sic hostage. Th ey need to be 
reigned in.”

Sen. Elizabeth Warren, 
D-Mass., tweeted a similar 
sentiment: “Unfortunately, @
TaylorSwift13 is one of many 
whose work has been threat-
ened by a private equity fi rm. 
Th ey’re gobbling up more and 
more of our economy, costing 
jobs and crushing entire in-
dustries.”

Th ese fi rms lead to many 
bankruptcies as they buy out 
retailers that cannot handle 
the debt from fi nancing the 
acquisitions. Obviously, this 
is bad for retail workers who 
lose their jobs when their 
workplace suddenly goes 
bankrupt.

Swift is one of the most 
powerful artists in the world 
and is still struggling to own 
her work due to a manipula-
tive industry and the harmful 
nature of private equity fi rms, 
but her honesty and action 
toward owning her own mu-
sic helps people understand. 
Hopefully it will help less 
powerful artists with their 
own record labels and inform 
voters about policy toward 
eliminating this problem al-
together.
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THE ELECTIVE PERSPECTIVE

Stop letting billionaires run for president

Sometimes you can only 
sigh and roll your eyes when 
certain things happen.

On Nov. 8, Michael 
Bloomberg, former Repub-
lican/Independent mayor 
of New York City and 14th 
richest person in the world, 
fi led to be on the ballot 
for Alabama’s Democratic 
presidential primary. 

Because this was the fi -
nal day to fi le in the state 
to be on the ballot, pundits 
believe this was Bloom-
berg signaling that he’s 
still weighing a serious run 
for president. Many may 
scratch their heads and can 
only wonder: “Why?” It’s 
actually simple — it’s be-
cause he feels entitled to as 
a billionaire.

If he offi  cially joined the 
race, Bloomberg would be 
in good company. Presi-
dent Donald Trump and 
hedge fund manager Tom 
Steyer, with net worths of 
$3.1 billion and $1.6 bil-
lion respectively, also take 
up oxygen in the already-
crowded room of candi-
dates. 

Th is, too, comes after 
former Starbucks CEO 
Howard Schultz (net worth 
$4.2 billion) fl irted with 
and failed an independent 
run for president.

Th ese billionaires love 
to run for president be-
cause almost nobody can 
tell them no. 

Th ey are fueled by the 
arrogant thought that even 
with no public offi  ce expe-
rience, they can bluster and 
buy their way into the pres-
idency (minus, of course 
Bloomberg, who bought 
his way into a mayorship 
in 2001 with a nearly $71 
million self-funded cam-
paign).

It’s frustrating beyond 
reason to see such a glar-
ing crack in the American 
political system be abused 
so much. Most other ma-
jor contenders of the 
Democratic primary have 
thoughtful, inspiring cam-
paign messages and have 
some semblance of public 
offi  ce experience to back it 

up.
Sen. Bernie Sanders (D-

Vermont) brings us togeth-
er and mobilizes a move-
ment with “Not me. Us.”

Sen. Elizabeth Warren 
(D-Massachusetts) moti-
vates us and reminds us to 
shoot for the moon with 
“Dream big. Fight hard.”

Even Sen. Kamala Har-
ris (D-California) shows 
her dedication to the coun-
try and her fi ght for every 
American as she exclaims 
that her campaign is “For 
the people.”

What does Steyer 
stand for? I had to actually 
Google his campaign slo-
gan to fi nd out that one of 
his big slogans is… “Actions 
speak louder than words.”

Are you kidding me?
First of all, what kind of 

a major slogan even is that? 
It sounds like something an 
elementary schooler would 
use for their campaign for 
hall monitor.

Second, what have his 
actions been? What has 
he done other than donate 
to Democrats and more 
recently, literally buy en-
dorsements from state offi  -
cials? Nothing. Th e irony is 
just off  the charts. Th e only 
reason his kindergarten 
campaign has any traction 
is because he’s burning his 

money on endless TV and 
web ads.

It’s unfathomable the 
sheer arrogance behind 
these individuals. In such 
an important election 
cycle, just imagine the 
amount of money Steyer 
could give to help the party 
nationwide. From fl ipping 
state legislatures to win-
ning crucial Senate races, 
his wealth could have sin-
cerely been a mega-boost 
to the future of the party.

And yet, he’s instead 
spent $47.6 million on a 
vanity project that result-
ed in a whopping seven 
minutes of unremarkable, 
bland speaking at the last 
debate. Th at means he 
spent the equivalent of 
$109,000 dollars per sec-
ond to speak on the stage. 
$109,000. Per. Second.

Th e rationalization be-
hind these runs from pun-
dits is similarly lackluster. 
Billionaire candidates tout 
their business acumen as 
a major selling point as to 
their capability lead the 
nation, yet we’re seeing 
fi rsthand how running the 
country like a business is 
failing. 

Th e business-minded 
president has barricaded 
himself with a room full of 
yes men, and nobody has 

the guts to tell him when 
he does anything wrong. 
We’re in the midst of im-
peachment hearings to 
investigate if Mr. “Art of 
the Deal” himself tried to 
leverage aid to Ukraine in 
exchange for dirt on a po-
litical opponent.

In reality, these billion-
aires seem only interested 
in maintaining the status 
quo and are using the pres-
idency to achieve this. As 
top-tier candidates Sand-
ers and Warren propose 
comprehensive wealth tax 
plans, the corporate fat cats 
are sweating. 

Amazon CEO Jeff  Bezos 
had even urged Bloomberg 
months ago to run, with 
most critics pointing to 
these mass taxes as a driv-
ing force. 

Class solidarity is one 
hell of a drug, and it doesn’t 
matter if you’re a Democrat 
or a Republican. Whether it 
be Trump’s tax cuts for the 
wealthy, Steyer’s money 
dump into ads or Bloom-
berg’s potential late entry, 
one fact remains clear: 
these billionaires aren’t 
fi ghting for the working 
class, and it’s time to stop 
giving legitimacy to their 
campaigns.
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TRIBUNE NEWS SERVICE
Former mayor of New York City Michael Bloomberg speaks to media July 29 in Nashua, New Hampshire. 
Bloomberg fi led to be on the ballot for Alabama’s Democratic presidential primary Nov. 8.


