
Legacy High School
Social Media Promotion of Yearbook Sales/Distribution                      

During COVID-19 Shutdown



Promo
https://twitter.com/i/status
/1240442350247260162
We created a basic 
promo video letting our 
reader know we were 
continuing our coverage 
during COVID-19 
shutdown.

https://twitter.com/i/status/1240442350247260162


Distribution
For the first time in school history, 
yearbooks were distributed by drive-by 
pick up. Here’s the graphic created to 
explain the process. 



Distribution
Yearbook distribution was 
set to coincide with other 
school drop off and pick 
ups. This map was created 
and promoted on social 
media to help with traffic 
flow. 



Reminder
On a make-up time for 
yearbook distribution, we 
promoted a Spark Video 
ad.



Digital  
Signing Party
To keep the honored 
tradition of signing 
yearbooks during 
COVID-19, we created 
graphics and promoted 
the yearbook publisher’s 
digital signing option.



Selling Extras
A video and posts 
showcasing pages was 
promoted to sell extra 
yearbooks.



Selling Extras
A video and posts 
showcasing pages was 
promoted to sell extra 
yearbooks.



Selling Extras
A video and posts 
showcasing pages was 
promoted to sell extra 
yearbooks.

https://twitter.com/MrJere
myFerman/status/1252968
730134544386?s=20

https://twitter.com/MrJeremyFerman/status/1252968730134544386%3Fs=20


Last Chance 
Sales
A final promo to sell 
extra books and 
distribute books not 
picked up.



Legacy High School
Social Media Reporting During COVID-19 Shutdown

As standard for our department, all of the coverage seen here in Twitter was also 
pushed in other social media platforms including Instagram and Facebook. 



Legacy High School
Social Media Reporting During COVID-19 Shutdown

Twitter
www.twitter.com/therideronline

Facebook
www.facebook.com/legacyjournalism

Instagram
www.Instagram.com/therideronline

http://www.twitter.com/therideronline
http://www.facebook.com/legacyjournalism
http://www.instagram.com/therideronline

