
The campaign goal was to encourage students to pick up a Cardinal Coupon 
Book. The campaign needed to be fun and playful to appeal to college students. It 
also needed to show the variety of coupons available and remind students of the 
money saving opportunities the book provides. Each social media post needed 
to remind students to pick up a book and then use it. The campaign was done 

through Instagram as the majority of college students frequent that social media site 
the most. Posts were scheduled throughout the beginning of the semester when 

students are most likely to spend lots of money. A post was created once every two 
weeks to keep the coupon books top-of-mind for students. Results were measured 
in the total number of books picked up. This campaign was a success as 94% of all 

coupon books were distributed and picked up by the end of the semester. 

Cardinal Coupon Book
Social Media Campaign



Feb. 3



Link to view live post: 
https://www.instagram.com/tv/CZzY35iDuHc/
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