
Designer’s Statement - G. Wieland
     I have been on the Tesserae Yearbook staff since freshman year, and before that I was part of 
our middle school’s staff. As a design editor for V9, I worked with my co-editor, Graham Simons, to 
develop the best way to convey the theme, “But With Us, There’s Always More.” 
     As it’s our ninth edition, and “more” is our most important word, there are nine profile spreads 
focusing on ways people are “More than a…” (part-time employee, athlete, etc), and nine “More to 
the Story…” spreads focusing on events and activities on or near our campus. 
     With the weekly spreads, we chose to continue the energy of “more” by placing six or more 
coverage packages on each spread. Especially with the typographic choices and three feature 
colors, the key to designing V9 was to have the book look chaotic and jam-packed, like our lives, 
but still look consistent throughout the book, with enough structure and readability for our 
audience. This required lots of attention to detail, hard work, and perseverance when a spread 
wasn’t cooperating. 
    I’m proud of the style guide I created that helped my team of designers hold true to the design 
intent and visual voice of this book.



    This was the first spread of the theme that I 
worked on, and required practice with our 
variable-width feature font, Protrakt; lots of 
finicking to get all the mods to fit well; and working 
to get our theme mods standardized. 
     On each weekly spread, V9 included a current 
events section labelled “One More Thing,” and an 
ACD (All Coverage Device) — both theme devices 
required lots of attention to detail, such as spacing 
between quotes or font formats, which made 
designing spreads even more challenging to keep 
uniform. 
    We created a V9 Style Guide to spread the 
specific information to designers on staff, but even 
with a style guide, it took lots of work.





    This is another one of our weekly spreads, 
demonstrating our style’s versatility — that 
even if it draws from the same elements, the 
spreads are entirely different. 
    The “Night and Day” mod at the top right of 
the spread was challenging, but ended up 
being one of my favorite infographics: the 
larger the circle, the more people 
represented by that time of day; the different 
colors show wake up or bedtime times. 
    As the content crosses the gutter, I also 
used a tinted box to connect the heading and 
graphic to unify the content.





This is one of our nine “More to the Story” 
theme spreads, featuring a huge local event, 
our Wineglass Marathon.
     The map of the mile markers across the 
course connects both spreads, with photos 
connecting to their location along the course.
    It was particularly challenging to arrange 
the photos since they had to connect to a 
specific part of the map, along with fitting in 
the captions — I’m very proud of how it 
turned out, especially how it looks busy, but 
still has a flow.







    This “More to the Story” theme spread 
focused on the winter musical, and shares 
the full-bleed color background as with the 
marathon feature to tell our audience that this 
is featured content; where the marathon was 
a map and infographics, this mode of 
coverage is a photo essay. 
    The most challenging parts were getting 
the cutout on the orange circle to fit so the 
text in the article still flowed properly, and 
being able to fit the 10 photos of the essay, 
their captions, a pull quote, and the back half 
of the article on the spread. 
    The circle behind cutouts and rounded 
corners on two photos were used to 
emphasize the actor and connect to more of 
the theme’s visuals.







     This “More than an Athlete” feature is one 
of the nine profile spreads, and uses all three 
pull colors, our circle spotlight, strong black 
and white portraits, bars and rounded 
corners. 
   My biggest challenge was figuring out 
where everyone could fit with their text 
nearby, and maintaining hierarchy — using 
the shapes and borders to separate and 
emphasize different people was one of the 
key things in making these nine spreads fit 
the theme. 
    I’m glad that I was able to create nine 
different variations on this without them 
looking identical, even though the visual 
ingredients were the same.




	Binder2.pdf
	V9 Theme - Gwendlyn's Portfolio

	Screen Shot 2023-05-26 at 10.16.48 AM
	Acr564938749568-47777.tmp
	V9 Theme - Gwendlyn's Portfolio
	13975-010-011
	V9 Theme - Gwendlyn's Portfolio
	13975-034-035 THEME JUMP 2a - marathon
	13975-036-037 THEME JUMP 2b - marathon
	V9 Theme - Gwendlyn's Portfolio
	13975-090-091 - THEME JUMP 6a - Scrooge Musical
	13975-092-093 - THEME JUMP 6b - Scrooge Musical
	V9 Theme - Gwendlyn's Portfolio
	13975-118-119 - THEME PROFILES - 8 - ATHLETES


