Every semester, The Shorthorn attempts to engage with the university community through different channels from social media,
articles and e-newsletters. Since 2009, one of those efforts to increase visibility and connect with the campus is a collaboration with
our business side called The Shorthorn Housing Fair. It's a housing guide special section to accompany the fair organized by the
advertising department.
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The advertising sales representatives sell a package to their
clients that includes table space to display their marketing
materials along with an advertisement in our print Housing
Guide.

FOOD AND DRINK

Eating for the week with $35

From planning meals ahead of ment of Agriculture. By that time,  store-brand products, which are
time to leapning different recipes,  ¢ven food that s safe tocat canlose  often cheaper than_name-brand
students have plenty of options lavor and texture. items and taste very similar.
i eating o3 budge For something less perishable,  Meat can be expensive, so use it
people can pick up ramen noodles.  sparingly. Use it as a complement
Criminology junior Caleb Mack  rther than the main focus of the

v Juan

cin ology
tonisy but eatig does’vhave o be.  roultipl ways. Flgwondd nse boe],  Besendts agtets studeuts s e
With alitfle planning, students can pork or chicken as protein, but the  tortillas to make breakfast tacos.
getbywith 835 a week on groceries. ey i in the seasonings. Combining potatoes and eggs in the
Wasting food is like throwing  “You can make thal ramen taste Ldt.(»c«mma\kedmuehllmgmedl
money away: Leamning what gro-  completely differentin so many dif-
ceries 10 buy and what o cook ferent vays” Mack said. ‘s i
reduces the amount of food waste.

The stories in the special section are designed to help students
become more confident in dealing with housing issues: whether
that be hosting parties, decorating, cooking, roommate issues
or how to grow plants in the dorm. The Shorthorn staff

items. It will also ensure that they ghetti with the dbvve ingredients, nder tools’ like

stay within their budget by only as opposed to regular pasta and Tesco Real Food and

shopping from the grocery list. ground meat. With this alternative, SuperCookcom are also great for

Multiple meal prep recipes can  the tomato sauce could be made generating recipes from any given

be found online for people on a intoa tomato soup side for agrilled  list of ingredients. ChooseMyPlate.

budget. Look for recipes that use  cheese sandwich. gov has a tracker and a meal planner
di

el e ke ol Lol - C understands that in between heavy topics, we can also write
But keep in mind that most food weeKly ads for sales or dncoums
e el e 55 Deprs. o b, g ot e Lok S , g simple, engaging stories yet still ensure them to be informative

and respect journalism ethics.

Other than putting together the special section, the newsroom staff also works with the advertising department to help with putting
together the Housing Fair on campus. The event is a collaborative process designed to connect the University of Texas at Arlington
community with the apartment communities nearby campus. Each participant will pick up a Housing Guide special section and a

The Shorthorn | ACP contest entry | Audience Engagement Event



checklist from a Shorthorn staff member. They will talk to all the apartment communities to complete the checklist. There are also
giveaways to students, which consist of $2,500 from Spectrum, $200 from UTA Bookstore and $1,500 in various housing-related
giveaways from assorted vendors.

The in-person return of the event turned out to be a success,
attracting almost 850 participants to talk to 14 different
apartment communities. In return, The Shorthorn earned over
$10,400 from the fair toward publishing content and funding
newsroom activities.

The Shorthorn staff considers this a break away from the
newsroom and the opportunity to become more engaged
with the community on campus. The event also allows
people to understand more about The Shorthorn articles
by promoting the newsroom visibility and introducing
people to our staff and our writing. We understand the
impact of the publication not just on campus but also in
the city of Arlington, and we’ll continue to utilize more
opportunities to engage with our readers.
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