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Adhering to the post-football game tradition, on a
Friday evening in October, a group of high-schoolers
gathered at an In-N-Out in Burbank for a celebratory

shared recognition. In a world saturated wi
information, where YouTube rabbit holes
are normal and “do your own research” is
cliché, perhaps finding joy in futility is a
rebellion. Against the endless dread in t
background of their youth. Against misi
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media with the hope that it gets clipped and
goes viral.
It's essential in an attention economy
ruled by short-form content. Getting
“clipped” translates as relevance — a skill
media-savvy athletes like Kinney, now
playing in the media-centered Overtime
Elite basketball league — executes with
ease. And their Gen Alpha audiences
follow suit.

In March, a new mascot dubbed
“6-7 kid” emerged at an Overtime
lite game. Twelve-year-old Maverick
Trevillian saw the camera pointed in
his direction and parroted Kinney’s
signature “six-seven” tone and hand
gesture. Trevillian’s face has been
edited and pasted into oblivion on

social media.

A shared reference,
even a nonsensical

one, call serve as an

anchor.

its subsequent negative impact on the brain.




