8G. Audience Engagement Event

FALL 2025 HOUSING FAIR.

We can’t get enough of themes - and neither can our clients!

With all the hype around the
most recent season of LOVE
ISLAND, it was easy to
choose the theme for this
year’s annual Fall Housing
Fair. Our local housing
companies love a good
theme, and so do we.

To spark new ideas, the
business team brainstormed
ides for a heavy-video
TikTok/Reels campaign
utilizing trending sounds
and imagery related to Love
Island

Multi-Media editor Mckenzie
Nowak, took the lead
creating a spot-on social
campaign to hype the
event. Clients and readers
were thrilled with the vibe
and we had our best
attendance in years for this
Fall event!

Engaging our audience
primarily through the use of
TikTok and Instagram Reels
had more engagement than
previous years.

There was a total of 48,115
views and more than 19,500
accounts were reached.



8G. Audience Engagement Event

Social posts ran every day starting 8 days out on social platform (Facebook, Threads and Instagram).

Social posts ran every day starting 8 days out on every platform (TikTok, Instagram Reels). On Instagram there
was an additional story ad running each day to promote the event. Click on the red arrows to see content.



https://www.tiktok.com/@centralmichiganlife/video/7558996195985673502
https://www.tiktok.com/@centralmichiganlife/video/7562292114810342687
https://www.tiktok.com/@centralmichiganlife/video/7560469585221242143
https://www.tiktok.com/@centralmichiganlife/video/7561895694315900191

8G. Audience Engagement Event

We used campus residence halls and the University Center to target students who live on campus and are eligible to
move out. We also used the UC as a visual to help direct them where the event is being hosted. The day of the event we
began posting every % hour to Instagram stories and TikTok, featuring the event, and what clients were offering for
lease bonuses and giveaways. Click on the red arrows to see content.

Assistant Advertising Manager, Mickie Dausey, came up with an engaging series of news rack “takeovers” to get the
message out! These were featured at high-traffic locations and provided a fun take on the theme, utilizing some actual

Love Island participants and common phrases used in the program. Flyering and A-Frames around campus were also
utilized.


https://www.tiktok.com/@centralmichiganlife/video/7561122690166213919
https://www.tiktok.com/@centralmichiganlife/video/7562598035981733151
https://www.tiktok.com/@centralmichiganlife/video/7562945056395545887
https://www.tiktok.com/@centralmichiganlife/video/7563335659256073485

8G. Audience Engagement Event

Event revenue from participating apartment complexes was $3,000. Twelve housing complexes participated and
more than 200 attendees visited their tables.

More than anything, this event builds awareness of the various housing complexes, and increases CM Life’s brand
as the go-to for information on apartment choices. We use this event to distribute our Central Living magazine
and promote our apartment website www.centralmichiganapartments.com.



https://www.tiktok.com/@centralmichiganlife/video/7563383877952081166
https://www.tiktok.com/@centralmichiganlife/video/7563352964077767991

