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Every semester, The Shorthorn engages with the university community through different channels through social media, articles and 
e-newsletters. Since 2009, one of those efforts, called Housing Fair, increases visibility and connects with the campus through 
collaborating with our business staff. The fair partners with local apartments to let students know more about housing options. It also 
promotes our Housing Guide special section to our readers, allowing students to chat with newsroom staff about Shorthorn 
operations.  

We’re intentional about the content of our housing guide. With 
the cover, we want to engage with our audience by choosing 
to feature UTA’s students, reminding our readers that they’re 
who we’re serving with this special section. The stories in the 
special section are designed to help students become more 
confident in dealing with housing issues: hosting parties, 
decorating, cooking, roommate issues or how to grow plants in 
the dorm. The Shorthorn staff believes in simple, engaging 
storytelling while still ensuring they are informative and respect 
journalism ethics.  

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

The Shorthorn | ACP contest entry | Audience Engagement Event 

https://bloximages.newyork1.vip.townnews.com/theshorthorn.com/content/tncms/assets/v3/editorial/9/0a/90ad5323-9015-4490-8355-4a92ec8d2535/67eaf90b3e814.pdf.pdf
https://bloximages.newyork1.vip.townnews.com/theshorthorn.com/content/tncms/assets/v3/editorial/9/0a/90ad5323-9015-4490-8355-4a92ec8d2535/67eaf90b3e814.pdf.pdf
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At the Housing Fair, students receive a Housing Guide issue together with a checklist to chat with 32 different campus housing 
communities. For four hours, the UT Arlington community and Shorthorn staff engage so students can better understand our 
products. Those participating in the Housing Fair also receive a Shorthorn tote bag that they can carry around the campus.  
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The event attracted almost 500 participants. In return, The Shorthorn earned around $43,000 from the fair toward publishing 
content and funding newsroom activities. The event also allows people to understand more about The Shorthorn articles by 
promoting the newsroom visibility and introducing people to our staff and our writing. 
 
Read our event booklet here.  
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https://drive.google.com/file/d/1KzKLOICE4E5PZSgqn8Eu4lqbSlDLlIdZ/view?usp=sharing
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