
 

Campaign Entry for Main Hill Media 

Client: Main Hill Media (student media + advertising agency)​
Platforms: Instagram​
Number of Ads: 3 (2 static posts + 1 reel)​
Team Lead / Contributors: Riley Craig (Team Lead - Director of Social Media), Ellis Anne Card 
(Assistant Social Media Director), Afton Massey (Assistant Social Media Director), Melissa Chible 
(Graphic Design), Liana Mendoza (Graphic Design) 

Brief Description​
The goal of this campaign was to showcase the personality behind Main Hill Media by focusing on team 
culture rather than only client work or graphics. Throughout the semester, we created three key full-team 
advertisements that showcased our agency identity: a yearbook-inspired team introduction post, a styled 
merch photoshoot, and a “We’re Back” welcome-back reel. Each piece was designed to showcase our 
team and let the audience get a feel for the people and energy behind our agency. 

The yearbook-style post generated 292 interactions, performing 160% above our average engagement 
baseline of 112.5 interactions. The merch photoshoot received 234 interactions, performing 108% above 
average, and the “We’re Back” reel earned 191 interactions, performing 70% above normal engagement. 

We analyzed platform analytics and found our audience was most active between 12–3 PM, so we 
consistently scheduled posts within that time frame. Content was published every Monday and Friday to 
maintain consistent visibility and brand recognition. We measured success using total interactions, 
engagement growth percentage, reach, and profile activity. 

 

 

 

 

 



 

Yearbook Team Intros  

https://www.instagram.com/p/DO_jzM2jmfj/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


 

Merch Shoot 

 

 

 

 

https://www.instagram.com/p/DRK7IQcEXl6/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


 

We’re Back Reel 

 

 

 

 

https://www.instagram.com/reel/DOd1UjIDr9Z/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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