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Statement
I am Carter Houdeshell, a current Junior in the Francis Howell North Media Program. I contributed to the promotion of the Francis Howell 

North Excalibur Yearbook in a myriad of ways. Doing so, I was posting reels or posts every Wednesday and Friday on the Instagram account 
@FHNtoday and posting a few videos on the @FHNtoday TikTok account throughout the year. I utilized design techniques to create aesthetically 
pleasing posts that increased engagement among the students of Francis Howell North. I also made videos that were paired with popular sounds 
or utilizing trends across social media to increase traction on their respective platforms.

Throughout the year, I learned how to effectively communicate information in less than 30 seconds, whether it was information about 
events that affected production of the yearbook or only had to do with the sales of the yearbook. Social media is a fast-paced source of 
information, so the quicker that information is conveyed and understood, the better a post will be received and the more a post will be engaged 
with. After consistent posts from January to May, engagement increased and reached over 1,000 people after each post and sales increased by an 
average of about 100 books purchased each month. Contributions to sales also involved posts with spread reveals. These were started as a way to 
allow the student body to see what they were buying. a sales increase, which resulted in 30 books purchased, was shown after the posting of a 
spread on Valentine’s day.

Along with understanding of information outreach, I understood the importance of making accessible content. By creating easily 
accessible content, events relating to the yearbook ran smoother than years previous and sales became more successful. One example is the video 
made for group photo day, which was an event in which clubs and organizations within the school got their pictures taken during class periods. In 
the video, Lisa Smyth explained the do’s and don’ts of people’s behaviors during group photo day. This video was used to help communicate to 
people what they will need for group photos and how they should act to prevent as many disruptions as possible during classes as well as making 
the event efficient. As a result, every photo was taken within 5 minutes of their time slot, all students were accounted for in photos, and the event 
ended at the time that it was supposed to, which then allowed the yearbook team to efficiently upload photos and write down every students’ 
name that were in each photo.

By utilizing Instagram primarily and Tiktok secondarily engagement and sales increased and the spread of information for the Francis 
Howell North Excalibur Yearbook became more effective and efficient.



The @FHNtoday social media pages use 
graphics and videos as a way to convey 
information on important yearbook related 
events and deadlines. Typically graphics 
consisted of concise sentences and videos 
conveyed information in less than 30 
seconds.

These posts help reach larger audiences 
and create accessible information for 
others to spread, help events run smoother 
than previous year and drive more people 
to the website, so that they can buy their 
yearbook.

Spread of 
Information



Yearbook Theme Introduction
The yearbook theme was “Just One More Time”. 
This was promoted on social media to encourage 
students to buy their yearbook to see how their 
story in the last year in the old building is told.

● https://www.instagram.com/p/C0Poh0WK0
BM/?igsh=MTR5YW43Z3B5OGpraQ==

Instagram 
STatistics

https://www.instagram.com/p/C0Poh0WK0BM/?igsh=MTR5YW43Z3B5OGpraQ==
https://www.instagram.com/p/C0Poh0WK0BM/?igsh=MTR5YW43Z3B5OGpraQ==


Senior Portrait Retakes
On December 12th, senior portraits were being 
retaken. This post was made to spread information 
about senior portrait retakes to seniors who need to 
retake or take their senior portraits.

● https://www.instagram.com/p/C0ttW2QufS
R/?igsh=MWxmM293aTJmeGo1cQ==

Instagram 
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Last Chance to buy
At the end of the school year, this post was made to 
remind students to buy their yearbook before the 
end of the year. After the end of the year, in-person 
sales would be unavailable.

● https://www.instagram.com/reel/Cxba9Q2x
epL/

Instagram 
STatistics

https://www.instagram.com/reel/Cxba9Q2xepL/
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Last Day to online order
May 30th was the last day for students to order their 
2023-2024 yearbook online from Jostens. This post 
was used to convey the price and where to buy the 
yearbook.

● https://www.instagram.com/reel/C3qxW_tK
bga/

Instagram 
STatistics

https://www.instagram.com/reel/C3qxW_tKbga/
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Group Photo Day Do’s and Don’ts
Group photo day is an event that the yearbook team 
hosts to take photos of every club at Francis Howell 
North. Lisa Smyth explained what to do and what 
not to do in terms of behavior as well as how to 
prepare.

● https://www.tiktok.com/t/ZTLc2Nw3x/
● https://www.instagram.com/reel/C3581BKK

Pxy/?igsh=MXgyZWFrMmhvdTd1ZA==

Instagram 
STatistics

Tiktok 
STatistics
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The Instagram page also served as a way to 
showcase the finished pages within the 
yearbook as a way to give a preview as to 
what students would be buying. This allowed 
students to see themselves in the book and 
encourage them to buy the yearbook.

The spread reveals started in the middle of 
the year as a christmas gift from the yearbook 
team and were scheduled to be posted on 
holidays which resulted in a later Valentine’s 
Day post with another spread reveal, which 
helped drive sales.

Spread 
Reveals



Christmas Spread Reveal
Before Winter break, a graphic was posted with 
spread showcased through the carousel feature 
on Instagram. This was used to show pages to 
students for the first time so that they would see 
a part of the product before they bought it, if not 
done so already.

● https://www.instagram.com/p/C1FtLHSqO5
Z/?igsh=MTc2NTFuMHZtdjI3Zg==

Instagram 
STatistics
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Valentine’s Day Spread Reveal
On Valentine’s Day, a graphic was posted to 
showcase a spread related to the Homecoming 
pep assembly, due to its importance to students, 
so that they would be more inclined to purchase 
their yearbook.

● https://www.instagram.com/p/C3V5sGsKBC
_/?igsh=MW93c2ZoMWRjc2JzYw==

Instagram 
STatistics
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Spread Reveal Sales

Spread reveals helped drive people to the website to increase 
sales. For example, after the Valentine’s Day spread reveal, 30 
more books were sold.



The Instagram and Tiktok pages were also 
used as a way to promote the yearbook. 
These posts were made by using trending 
sounds or ideas from other social media 
videos. These videos entertained viewers, so 
that they were more exposed to content that 
encouraged them to purchase their yearbook.

This was used as a way to consistently post, 
but from January to May, these videos helped 
boost sales by creating an average of 100 
books sold per month. Due to this, by the end 
of May, 770 books were sold.

Posts 
utilizing 
Trends



“Bubbly”
This video used the song, “Bubbly” by Colbie 
Calliat, which was trending on Tiktok. This video 
mimicked the trend on Tiktok by captioning it 
with “Us after buying a 23-24 Yearbook”.

● https://www.tiktok.com/t/ZTLcYTVMW/
● https://www.instagram.com/reel/C0hqEDcqL

Ly/?igsh=bTJ5MTFxa213aG1o

Instagram 
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The Yearbook staff thinks…
This trend used the song “Flashing Lights” by Kanye West 
along with a flicker of images that had a piece of paper with 
something the audience should do. The yearbook team 
involved the student body by taking a picture of them with a 
paper that said, “Buy your yearbook”. 

● https://www.tiktok.com/t/ZTLc2NAkF/
● https://www.instagram.com/reel/C17x3deqb6b/?igsh=M

Wd2c2JkazUzdGt4MA==

Instagram 
STatistics
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What was Our favorite part…?
In late February the song “Flex (All In My Head)” by 
Fifth Harmony was trending. A trend used this song 
along with people sharing their favorite parts of 
something. This was mimicked by asking, “What was 
our favorite part of Yearbook?”

● https://www.tiktok.com/t/ZTLc2B1SJ/ 
● https://www.instagram.com/reel/C4MBywOo89

R/?igsh=MWNtZWZoeHV5c2c4cQ==
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Hello sharks
A trend emerged mimicking the TV show Shark 
Tank where people asked for something they 
wanted in their life. This was made by asking the 
audience of students to buy their yearbook.

● https://www.tiktok.com/t/ZTLc2apxe/
● https://www.instagram.com/reel/C5ZHZXKu

7Ri/?igsh=MTBwNm8wbHEzd2xvZw==
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Us because…
In early April, a trend emerged where people walked 
down a hallway pointing to the song “Breathe” by 
Yeat as a way to celebrate something. Yearbook 
used this as a way to encourage buying a yearbook 
before they sold out.

● https://www.tiktok.com/t/ZTLc2hQwm/
● https://www.instagram.com/reel/C5rI8e8sW3A/

?igsh=MTFyNjNsdmRiczZt
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Sales due to posts utilizing trends

Due to consistent posting with videos that utilized 
trends, at least 400 more yearbooks were purchased. 
This helped amass a final total of 770 yearbooks 
purchased by the end of May. 


