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Monta Vista High School, Cupertino, CA



OUR SOCIAL MEDIA

INSTAGRAM FACEBOOK
@elestoque @elestogueonline
X TIKTOK

@elestogque @el.estogue



https://www.instagram.com/elestoque/
https://www.facebook.com/elestoqueonline/
https://x.com/elestoque?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.tiktok.com/@el.estoque

INSTAGRAM PROMO IS




B I o @ n our Instagram bio, we link our welbsite as well as provide information about our magazine.
® This allows for our followers to have easy access to our website, increasing our viewership.

elestoque Following v Message

1,503 posts 1,868 followers 11 following

El Estoque
The official Instagram of El Estoque, Monta Vista High School's news magazine and website.

21840 McClellan Rd, Cupertino, California 95014
@ elestoque.org + 1

Followed by b.z1008 and ixizal

TOP STORIES OPINION OF
ELESTOQUE.ORG THE WEEK

Top Stories Opinion of ...

I o P S I o RI Es @ To promote our stories we have a “Top Stories,” highlight that
® followers can refer back to and click on to get to our website.



MAGAZINE PROMO

As print journalism wanes in popularity, our publication shifted to promoting our magazines on social mediaq,
particularly Instagram, as it is prevalently used by our student body. In each post, we showcase different stories in
the magazine to capture readers’ attention no matter what type of story they like. By doing so, our physical and
online viewership has increased.

View this post on Instagram View this post on Instagram View this post on Instagram




PACKAGE PROMO

In our multimedia class each section works on packages — a collection of stories under a common theme. After the stories are
published, editors create a website to showcase the common stories, and promote the package on Instagram reels.

Wiew this post on Instagram View this post on Instagram Wiew this oSt on Instagram Wiew this post on Instagram




STORY PROMO

To promote stories and gain more viewership on our website, we post visually appealing stories on Instagram. Each story is unique and
includes moving visual elements that represents the article it is promoting and engages viewers. Along with this, we place a link to the
story that directs the audience to our website.
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STORY PROMO

of Each story promo consistently receives over 400 interactions, directing a

large amount of traffic to stories on our website.
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check it out!

REPOSTS

Instagram stories traditionally garner
more attention, and viewership from
followers. For this reason, we try to
repost reels and posts to get more
interaction. This allows us to attract
audiences back to our website.




FUNDRAISING PROMO

To raise money for our publication,
. El Estoque Online
we collaborated with a local @ February 12-@

Come out and support El Estoque this Thursday, Feb. 15. Use the code and get

restaurant to host a fundraiser b T

where 15% of the revenue would go Local Kitchens
toward El Estoque. We promoted m—

the fundraiser on both Instagram Fundraiser

for El Estoque
and Facebook. g

View this post on Instagram

fRGIng- close to $2O(I)(3hotfthlz t on THURSDAY, FEB. 15
undraiser, we use e funds to use the code (ETTVEYN

help buy new m.lrro.rless cqmeros tor10% off your order
for our publication, improving the
. . . Local Kitchens will donate 15% of the revenue to El Estoque
quality of photos in our social 51
media repOrting. d5 Like () Comment 4> Share
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CLASS PROMO

During course selection, El Estoque released a video promoting our class to the
school community. The video was humorous, making a joke referencing “Mean
Girls” and included engaging cuts and background music. We purposely chose
a trend that was popular in our school at the time to gain more attention from
the student body.

As a result, the video was incredibly successful, being played over 6,200 times
and reaching over 2,000 accounts. As d result, we received a large number of
applications this year and recruited a number of talented staff members for the
2024-2025 school year.
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Overview @

Accounts reached

Reel interactions

Profile activity




FACEBOOK PROMO IS




PACKAGE & STORY
PROMO

Our publication cross posts
Instagram and Facelbook, in order
to reach a larger audience. This
hass allowed for more interaction
on our website and more views on
articles, as more people are seeing
story and package promos.







e El Estoque @elestoque - May 1

At MVHS, students often find themselves comparing their own achievements
with others’, falling into a harmful mindset of feeling inadequate. Click here to
read about one writer's experience with comparison in the world of college

decisions.
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e El Estoque @elestoque - May 1

elestoque.org
| Overcoming the thief of joy

L B iht 65

e El Estoque @elestoque - May 20

Sophomore Vivek Chidurala has always been interested in photography, but
never thought his passion would evolve into a full-time hobby until he found
an old film camera in his garage. Click here to learn more about Chidurala's

experiences with professional photography.
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e El Estoque @elestoque - May 20

— c elestoque.org
— @shotsby___
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El Estoque X
@elestogue - Follow

An exploration of the current state of sex education
at MVHS reveals a gap between mandated
curriculum and students’ needs. Click below to read
more as students discuss the importance of
comprehensive sex education.

elestogue.org

Examining sex education
The student source in this story is anonymous
due to privacy concems and will be referred ...

10:10 PM - Dec 9, 2023 ®

4 “"Most people don't get in,” | reminded myself, silently
preparing for failure as my computer screen loaded ...

Sophomore Vivek Chidurala loved taking photos since
elementary with his dad’s iPhone, but always felt he ...

|

El Estoque X
@elestogue - Follow

Math is a core component of the high school
curriculum, but it's not always clear to students how
they can use it in their everyday lives. Click the link
below to find out how students apply math in their
lives:

elestoque.org

Numbers beyond the classroom
when math teacher Alan Wong practices
spons with his son, he linds a way 1o ...
12:44 AM - Sep 30, 2023 ®

|
El Estogue X
Welestogue - Follow
MVHS students often use Pinterest, TikTok and
Instagram as sources of inspiration to discover new
fashion styles. Click the link below to learn more
about the different types of media that influence
students’ aesthetics:
elestogue.arg
Picture perfect
Putting on their third set of clothes of the hour,
senior Amy Zhang stood in front of the mirro...
7:13 PM - Jan 18, 2024 ®
-

El Estoque X
@elestogue - Follow

With over 10 years of experience, sisters Alice and
Gillie Ross share their journey playing ice hockey.
Click below to read more.

elestogue.org

Two pucks in a pod
———

From a young age, senior Alice Ross fondly
recalls accompanying her family to Vallco .

5:47 PM - Apr 12, 2024 ®

1 Repl 7} Copy link

STORY
PROMO

El Estoque consistently promotes our online
stories on X to direct traffic to the website.
Each promotion contains a short blurb to
grab readers’ attention and a direct, easily
accessible link to the story.

Our X page receives thousands of monthly
Impressions, making it an ideal place to
promote a diverse range of stories from

news reporting to sports coverage..

28 day summary with change over previous period

Post impressions Followers

2,760 131.7% 629



