
Teen girls help support US 
economy by following influential 

figures who symbolize female 
empowerment

Who Run the World...

Taylor Swift: singer, songwriter, 
producer, director, actress 
and businesswoman. Among 

Swift’s many jobs and talents, she 
is, at her core, a pop culture icon. 
Though, according to social media 
assumptions, Swift was long viewed 
as a “silly” pop singer that writes 
songs about her “laundry list” of ex-
boyfriends for her self-named “Swiftie” 
audience, there is little denial that Swift 
is the biggest pop star of the moment.

Swift has become such an 
influential pop culture icon that her 
almost cult-like following has garnered 
the attention of millions around the 
world through her 2020 sister albums  
“folklore” and “evermore,” the nostalgia 
of her re-recorded albums, viral TikTok 
videos of “The Eras Tour” and hidden 
“easter eggs” that send fans promoting 
wild theories on social media.

While over 50% of U.S. adults say 
they are fans of Swift according to a 
Morning Consult survey, the heart of 
Swift’s fan base are the teenage girls 
and the now-grown girls that have 
been a part of her rise to a cultural 
icon for years. These fans are likely now 
feeling vindicated with Swift’s rise from 
stardom to something on an entirely 
new level.

Swift’s stardom and devoted 
fanbase has left her open to projects 

and promotions that other artists 
may be restricted from. For example, 
Swift has reignited the once-dying 
vinyl industry. Swift’s 2022 album 
“Midnights” is the highest-selling 
vinyl of the 21st century. One in 
25 of all vinyls sold in the United 
States in 2022 were one of Swift’s 10 
albums.

According to Time Magazine, 
Swift made over $939 million from 
just the U.S. leg of her “The Eras 
Tour.” She is projected to surpass 
$1 billion on her international 
tour.

In a survey of 350 students, 
over 37% of girls at Marjory 
Stoneman Douglas High School 
attended or are planning to 
attend The Eras Tour. Her tour has  
boosted the economy of host cities 
exponentially, likely due to the 
influx of non-locals purchasing 
from local businesses, eating 
in local restaurants and 
staying in local hotels. 
This tour has boosted 
tourism in major cities, 
ultimately helping the 
hospitality/tourism 
industry, small 
businesses and 
the economy 
overall.

How many times have you 
seen the Barbie movie?
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In 1959, the doll that showed girls and women all around 
the world that they could be whatever they want to be 
was created. Barbie has become an iconic, and perhaps 

controversial, symbol of empowerment for women across the 
world for over 60 years. 

In the summer of 2023, Mattel, the creator of Barbie, and 
Warner Bros Production Studios made a live-action Barbie film 
that earned over $162 million just on opening weekend. In total, 
the film has grossed over a billion dollars at the box office.

The film was directed by Greta Gerwig, a prominent female 
director. Gerwig broke records for female directors with the film. 

This movie brought in sales that surpassed the opening 
weekends of movies like “Top Gun: Maverick,” as well as multiple 
Marvel films.

It’s a Barbie

Beyoncé has been 
a staple in the 
world of music 

since the 1990s. She 
got her career start 
as a lead singer in 
the famous girl band 
Destiny’s Child, and 
has been a household 

Girls run the world, or the economy at least. Teenage girls play one 
of  the largest roles in today’s growing economy. Taylor Swift, 
Beyoncé and Barbie are just three of  the pop-culture icons helping 
girls mark their place in the economy. Recent trends show how 

powerful of  an economic force this demographic is. Over the summer, teenage 
girls pumped billions of  dollars into the economy, largely through three main 
channels: Taylor Swift and her worldwide “The Eras Tour;” Beyoncé’s album 
“Renaissance” and its subsequent “Renaissance World Tour;” and the new 
Greta Gerwig- directed “Barbie” movie that broke box office records. All three 
of  these icons and so many more help girls create a sense of  individuality and 
create a safe space for younger, maturing girls.
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my own and take care of myself without 
relying on anyone else. She impacted 

me growing up especially all of the 
women that grow up having to support 

themselves.
Riley McCleary, 11
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have seen the 
Barbie movie

”
Paige Joyner, 12

Beyonce has shown me my self 
worth and that I deserve better. 

She showed me that I should 
never let any man walk through 

me and tell me otherwise.

“ One thing I enjoyed about the movie 
was the message of Barbie having an 
existential crisis. I love the theme of 

identity, and I wish they did that more.    
I wish the storyline around feminism 

and women’s empowerment was 
written better. 

Amaiya Edwards,11

Aneesha Nookala, 12
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How much did you spend on 
your Eras Tour tickets?
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“While Taylor 
Swift’s music 
is what made 
us fall in love 

with her, it’s her 
unwavering commitment 
to being herself and her 

unapologetic authenticity 
that has empowered women 
all aroung the world to feel 

comfortable with themselves, 
embrace their individuality, 
speak up for themselves, and 

achieve their goals... her 
ability to empower her 

fans is what sets her apart 
from other artists. 76+24T76%WorldWorld

Swift EffectEffect

Swarm to the
BeyHiveBeyHive

“      Beyonce is someone I grew up 
with. She has always been that female 
role model of what you could do. It was 
a really white-dominated crowd of pop 

music, so to see Beyonce rise to that level 
she it meant everything to me. It meant I 

could do that too.
 Kennedy Coleman, 11

name since. Since 
May 10,  Beyoncé has 
been on a world tour 
for her most recent 
album from 2022 
“Renaissance,” which 
is estimated to earn 
$2.1 million dollars, 
according to Forbes 

Magazine. Twenty-
five percent of girls at 
MSD have either seen 
or are planning to see 
the Renaissance tour 
when Beyonce comes 
to Florida, and 30% 
have already bought 
Beyonce Merchandise.

The
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