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Statement

When I opened my first InDesign spread the summer before junior year, I never imagined I’d end up as Editor-in-Chief of The 
Communicator Magazine, my school’s print journalism publication. At the time, I barely knew how to use the software. I was just 
excited to try something new.

But as I started working on spreads — figuring out where elements should go, playing around with fonts and learning how to 
make a story feel alive on the page — I became hooked. Turning a blank spread into something that felt like a piece of art was 
satisfying beyond belief. Slowly, I started to see how much power design has, not just to make things look good, but to shape 
how people experience a story.

Over time, I took on more responsibility, and eventually I was helping other students learn the same things I’d struggled with. 
Leading the team gave me a deeper appreciation for collaboration, and for the little details that can make or break a piece—like 
the combination of colors or the ends of the fonts. I wasn’t just designing anymore; I was helping set a tone for the whole 
magazine.

Looking back, what started as a nervous first dive into InDesign turned into something much bigger. It taught me how to think 
visually, how to work with others, and how to trust my instincts. More than anything, it showed me how much I love using design 
to tell stories that matter.

Gabe Deedler



Edition 2, 2024
Keeping Up With 

the Trends

In this spread, I was looking 
for different ways to 

experiment with typography 
and shapes, using rounded 
edges and squiggly lines to 

make the design feel 
modern and trendy. I took 

inspiration from online 
advertisements that felt 
flashy and colorful, and 

used Photoshop to cut out 
each item individually.



Edition 4, 2025
Dress for Success

As a fashion spread based on 
Mock Trial and business attire, I 
tried making this design feel 
very clean and corporate, with 
barcodes and even lines 
defining that aesthetic. I also 
used more industrial fonts such 
as Helvetica to make the 
design feel more integrated 
with the shapes. 



Edition 3, 2025
Bullet by Bullet

As a more serious article on 
gun violence, this design is 
supposed to feel dramatic and 
stand out from other magazine 
spreads. The art was also done 
by me, and I took elements 
from the article like the brick 
wall and integrated them into 
the design in the form of an 
infographic. 



Edition 3, 2024       
A Sense of Comfort

This spread is the cover of a 
longer package based on the 

human senses, so I used 
design motifs like audio waves 
on the typography to show that 
purpose. Additionally, the colors 

in the background emit a 
comforting warmth with the cool 

lavender balancing it out.    



Edition 1, 2024
Iseul Park: Unknowns

This spread is part of our first 
edition package story, featuring 

students’ unknowns. The 
design came from the idea that 

each person has multiple 
identities and versions of 

themselves, represented by the 
afterimages. The letters are 

also stacked and descending to 
match the idea of layering, and 

the pink follows through the 
design.    


