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a community where
success can thrive.

at OMN 400+ students from all backgrounds come
together to create TV shows, DJ on the radio, host and

produce podcasts, break news, write, edit and shoot

content for the newspaper and magazines, launch
marketing campaigns and work with clients. during their
time at OMN, students gain experience in technical skils to
create media, as well as also hone skills in communications,

critical thinking, problem-solving and much more.
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2,000+ 14,500+ | 8,000+
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otk usersonorangemedia |  across

per mont network websites instagram







Orange Media Network Distribution Map
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NETWORK

1. Gilfillan Auditorium (kiosk)

2. Johnson Hall

3. Kelly Engineering Center iosk) = KIOSK
4. Kelly Engineering Center — Lobby

5. Gilkey Hall «iosk)

6. Covell Hall wiosk) = RACK
7. Cobblestone Square (iosx)

8. Linus Pauling Science Center - Entrance

9. Linus Pauling Science Center - Central Lobby

10. LINC - Info Desk

11. Austin Hall
12. West Dining Center
13. Memorial Union (xiosk)

14. Memorial Union — Food Court

15. Memorial Union — Info Desk

16. Valley Library

17. Waldo Hall

18. Snell Hall (xiosk)

19. Dixon Recreational Center

20. Kerr Administration Building = Main Entrance
21. Kerr Administration Building xiosk)
22, McNary Dining Center

23. Dutch Bros

24. Beaver Store

25. Arnold Dining Center

26. International Learning Living Center

reach a wide audience, including students, faculty, professional
staff and community members working at Oregon State
University (OSU) and organizations throughout Corvallis. OMN
publications produced by students for students are distributed

all over OSU and the Corvallis community.
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helping you reach the
audience you want.
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 HOW TD MAKE THE MOST GVT OF
YOV FIEST YEAR AS A BEAVER

' Beavers earn
home victory

Senior mghtwin qur, bowl hopes

Commencement

- oldl ‘ ’ ddl R ’//ss/}/ 22/
Fall Family Weekends - college rivalry football game /‘ START - SUMMER 2022

“Sharing this experience” during the summer, first year
& transfer students come to
OSU campus for a two-day
program to meet their advisor,
register for classes and
experience OSU before fall
term.

COMMENCEMENT - 06/2022

celebrate the graduates of the
OSU class of 2022.

RENTER’S GUIDE - 03/2022

tips and resources to help
navigate living on
k ‘the i

RS 1, b Sy bt I §  FTE S 203
VI 7 b irn o JT # # C11 S o2 3 b by “or 17§ SPORTY




4.!].\.\.4‘1:.1..!)4144@#;.: HC.JA.....”“..J"...?
A e TN ..4?_.1__»»&...“..... ,..,a.v».u,f..#. BSor

” Ly vol e 3 ol "l

»..
W
srivdy

5

-
i

d 't 3]
.

b SN
B

P

J

5Kk

e

Lo

o X

“d et




Aty SHh SRS 2 ..4‘
ot 28 RN o - e A O
b SR L-.,;';;ui;-:a:z::i’iﬁ‘m o

K Facebook:
DailyBarometer

u Twitter:

DailyBaro and
@OMNsports

CUSTOM BUILT
PIZZAS & SALADS

6 8
4 .

SINCE 1977

White, Whole Wheat,
or Gluten Free Crust.

Cholce of 5 sauces &
over 32 toppings

FREE DELIVERY

TO MOST OF CORVALLIS

$25 OFF  20% OFF mgg

Corvallis | (541) 929-4302 /| SW Philomath Bivd
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Relax. It's Done.,
Py Freshen up your home for spring
7 &
STUDENTS: STAFF:
E | YOUR FIRST 6 CLEANS | 2 HOURSM
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Watch on Comcast Ch. 26 or stream online at
orangemedianetwork.com
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DAM K

EXPRESS YOURSELF SUMMER 2018 D 1 l M O&
|

YOUTH TONIC SPRING 2018

suol}ip® jsed

“FUTURE” - FALL 2018 “THE FIVE” - WINTER 2020 “EXPRESS YOURSELF” - SUMMER 2018

DAMchc.

ALONE TOGETHER SPRING 2020

£ 3
F 4

“ALONE TOGETHER” - SPRING 2020

“METAMORPHOSIS” - SPRING 2021

DAMCLc. ©

AlCI(FMY - SPRING 2017
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DEVIATION WINTER 2019

N

DAMchic.

A

“ALL FOR ONE” - FALL 2017 “DEVIATION” - WINTER 2019 “PHANTASMA” - WINTER 2021 “ALCHEMY” - SPRING 2017
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for more information, contact
your account executive. if
you don’t know who your
account executive is, contact
velyn.scarborough

@oregonstate.edu.

publication rates

dam chic
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orange media

NETWORK

leaderboard top
(728 x 90 px)

leaderboard middle
(728 x 90 px)

leaderboard bottom
(728 x 90 px)

rectangle top
(300 x 250 px)

rectangle middle
(300 x 250 px)

rectangle bottom
(300 x 250 px)




rectangle top

monthly $299 (save 25%)

qua rterly $649 (save 35%)
annually $2,389 (save 45%)

rectangle middle

monthly $239 (save 25%)
quarterly $519 (save 35%)

annually $2,259 (save 45%)

rectangle bottom

monthly $209 (save 25%)
quarterly $449 (save 35%)

annually $1,979 (save 45%)

leaderboard top

$239 (save 25%)
quarterly $519 (save 35%)
annually $2,259 (save 45%)

leaderboard middle

monthly $239 (save 25%)
quarterly $519 (save 35%)
ELLUELY $2,259 (save 45%)

leaderboard bottom

monthly $209 (save 25%)
quarterly $449 (save 35%)
annually $1,979 (save 45%)




beaver’s digest

Beaver's Digest began as a printed magazine in 2014, created by

students, staff, and volunteers. The publication is a student
lifestyle magazine and focussed on the events, topics, and
students that make up the Oregon State community.
with a focus on online content, Beaver’s Digest is the

flagship for what is ahead in student journalism.

2
380+
avg. digital magazine
& views per month

e e e

suol}ipo jsed

) ¥/} £ \ I
' AN ) ; |

“VOL. 6, ISSUE 2” - WINTER 2021 “VOL. 6, ISSUE 1” - FALL 2020 “VOL. 5, ISSUE 3” - SPRING 2019 “VOL. 6, ISSUE 3” - SPRING 2021 “VOL. 5, ISSUE 2” - FALL 2018

26



ad sizes &

publication rates |

beaver’s digest

SIZE
R
| 1/2

1/4
1/8

(

.\‘

LOCAL

(color)

$674.50

$370.50
$175
$105

ad deadlines
- camera ready ad (in pdf file
e fon'nat) due by noon on the dates
~ listed here. OMN offers free ad
design service with purchase of an
ad, request needs to be submitted
by noon monday, two weeks prior
to publication.

&

fall 2021 issue (11/11)
ad due: october 4th, 2021

winter 2022 issue (2/17)
ad due: january 10th, 2022

spring 2022 issue (5/19)
ad due: april 11th, 2022

if you don't know
who your account
executive is, contact
velyn.scarborough

@oregonstate.edu.
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underwriting

underwriting is a cost-effective way to build awareness of
your company with loyal KBVR-FM listeners. through
underwriting, you can show your support for our Oregon
State University students who work tirelessly to bring

quality content to our diverse group of KBVR-FM fans.
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for more information, contact

your account executive. if you
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week

don’t know who your account

executive is, contact

velyn.scarborough@oregonstate.edu.

kbvr-fm

whether you’re into alternative, punk, hip-hop, jazz, electronic, or anything in between, KBVR-FM is home

to a variety of shows and DJs with different tastes. KBVR-FM is a non-commerical, student run radio station
that broadcasts on 88.7 FM and live streams online at OrangeMediaNetwork.com. the station has a signal

reach that includes Corvallis, Philomath and Albany. through underwriting, you have the opportunity to

support the station and its student leaders.

30



radio underwriting rates

underwriting donations for KBVR-FM are secured on a monthly or
term-by-term basis and spots run for a 4-week and 11-week
period, respectively. any donations secured in the middle of an ac-
ademic term will be prorated to run for the remainder of the

respective period.

f =

underwriting format (spots = 10 secs):

“kbvr-fm is supported in part by [name of business],
which [one sentence about the product or service the
business is providing]. more information is available at
[website name, social media handle and/or hashtag].”

play-by-play underwriting
during football and basketball seasons, KBVR-FM provides a live play-by-play
commentary. you have an opportunity to support these programs and the
student announcers through underwriting. underwriting donations are
secured on a pergame basis and spots run each quarter.

# OF GAMES RATE R%}%ﬁ-ER

1 game (4 spots) m $10.00 .
5 games (20 spots) m $9.50 a5
10 games (40 spots) m .0

.
| TOTAL | RATEPER
SPOTS PER MONTH RATE SPO

180 per month (6/day) m $1.25
300 per month (10/day) m $1.17
450 per month (15/day) m $1.00
A
TOTAL RATE PER
SPOTS PER TERM RATE SPOT
540 per term (7/day) m $1.17
770 per term (10/day) $1.00
1,185 per term (15/day) m $0.90
2 i ,‘
(" oo D (8 5
trial package starter package
21 spots (3/day) for 1 week 84 spots (4/day) for 3 weeks
+ 2 podcast episodes + 3 podcast episodes
*limit one per new client* *limit one per new client*

J
e e e ———t”

31



iImpressions
per month

32

kbvr-tv

for more than 30 years KBVR-TV has been providing both high-
quality televised entertainment and hands-on industry experience to
Oregon State University students and the Corvallis community.
KBVR-TV is a student-run college station; our producers have the

freedom to create their shows with the content they believe will

N\ a W serve our viewers best.

4,850+

. S ‘f.j"d*f’?..|tlﬁ9 format
viewers

-’(spjf ts = 10 secs):
“k "if'_;?jr-tv‘ls SUpported in part by [name of

busmess], whlch [one sentence about the 5

product or service the business is |

providing]. more information is available at u

[website name, social media handle |
and/or hashtag].”

R

- episode rates:
1 episode - $49

5 episodes - $225
10 episodes - $400
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FINANCIAL OBLIGATIONS:

If credit has been established, Orange Media Network will send an invoice after
publication. Further billing will include a 1% per month interest charge on any unpaid
balances.

LATE COPY:

Copy must be submitted before the space reservation deadline. Orange Media Network
does not accept responsibility for errors made on advertising accepted after the
reservation deadline.

INDEMNIFICATION STATEMENT:

You and your advertising agency (collectively, “Contractor”) shall indemnify and hold
harmless OSU and its officers, board members, employees, agents and other representatives
against claims, expenses, or losses: (i) that result from Contractor’s negligence, wrongful
acts or willful misconduct, or (ii) are alleging Contractor’s services, information or materials
supplied by Contactor to OSU under this Contract, or OSU’s use of any of the foregoing
infringes on any patent, copyright, trade secret, trademark, or other proprietary right of a
third party. This includes but is not limited to any claim arising from publication of
Contractor’s material in The Barometer, DAMchic, Beaver’s Digest, the Juice and on Orange
Media Network’s website (www.orangemedianetwork.com) that alleges libel, invasion of
privacy, commercial appropriation of one’s name or likeness, copyright infringement,
trademark, trade name or patent infringement, commercial defamation, false advertising, or
any other claim whether based in tort or contract, or on account of any state or federal
statute, including state and federal deceptive trade practices acts. Contractor’s
indemnification obligation under this Section includes but is not limited to all of OSU’s
expenses of litigation, court costs and reasonable attorney fees. Contractor shall have
control of the defense with counsel reasonably acceptable to OSU, except that: (i) OSU may
join the defense with its own counsel and at its own expense if OSU determines there is a
conflict of interest or there is an important government principle at issue, and (i) OSU’S
consent is required for any settlement that requires OSU to pay any money, does not release
OSU from all liability from the claim, or adversely affects OSU’s interest.

NEW ACCOUNTS:

New accounts must pay in advance for advertising for 30 days. Visa, Mastercards and
checks are accepted. After 30 days a charge agreement can be completed to establish a
billing account with Orange Media Network.

CHECK WITH COPY:

Advertising of a regional, political, entertainment or transient nature, and advertising placed
by student organizations must be paid for in advance. Make checks payable to: The
Daily Barometer.

PROOFS:
Upon request, advertisement proofs will be supplied for advertisements larger than four
inches, if copy is submitted five working days prior to publication.

PRODUCTION CHARGES:
Advertising Photos taken: $10.00
Reproduction prints of finished ads: $10.00

PLACEMENT:

Orange Media Network cannot guarantee the position of any advertisement within the
newspaper. Every effort is made to honor position requests when possible. No credits will
be made for unfulfilled position requests.

ADVERTISING NOT ACCEPTED:
Orange Media Network strives to publish material that will serve the university community

as a whole. Orange Media Network reserves the right to reject advertising that may be

offensive or in poor taste, states or implies discrimination, is fraudulent, deceptive,
obscene or an incitement to violate national, state, or local laws. Ads considered to be in
violation of this policy will be reviewed by the OMN committee and voted on. Clients will be
notified by email.

ADVERTISING/EDITORIAL LOOK-ALIKES:

Advertising resembling editorial material must contain the word “Advertisement” at the top.
Inserts resembling editorial material must carry the notation “This entire supplement is
paid advertising” at the top of the cover.

CREDITS:

To be considered for credit, claims based on real damages must be made to the Business
Manager no more than seven days after the first publication of the ad. Credits are given for
the first incorrect insertion only, and are limited to the portion of the advertisement in error.
Credits shall not exceed the total cost of the advertisement in error. Minor
typographical errors that do not substantially change the meaning of an ad will not be
automatically construed as damaging to the advertiser or to the effectiveness of the ad and
do not constitute real damages.

REMNANT ADVERTISING:

Have a budget, but aren’t too picky about when your ads or underwriting run? Let us know
your total budget for the year, and we will fit in your ads as space allows. Save 30% off
national rates in The Barometer, and magazines.
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