










The Indiana Daily Student works with the Indiana University Auditorium throughout the school 
year to boost awareness of Auditorium events. The Creative Team plans frequent ticket 
giveaways in a mutually beneficial effort to promote the IU Auditorium’s shows and the 
newsroom’s Instagram account. The objective is to grow the IDS Instagram and facilitate a more 
apt space for advertising. The design team creates art based around the content of each 
production in advance of each campaign’s launch. The marketing team coordinates dates for 
the beginning of each contest and its subsequent entry deadline in order to provide the chosen 
winner with ample time to accept the pair of tickets. The two teams collaborate to explore fun 
ways to increase engagement on the contest posts, such as stipulating that entrants must like 
the post and tag the account of a friend or loved one that they would take with them to the 
show, in the event of receiving the tickets. The team selects a winner using a random number 
generator and reaches out to them through Instagram direct messaging. They communicate the 
process of collecting the prize at the Auditorium box office and answer any questions from the 
recipients, acting as a liaison between the winners and the Auditorium. The team members 
space reminders ahead of the contest’s closing point in order to prompt any last-minute 
entries, as well as post about each winner so that they have the opportunity to interact with 
the announcement and inspire others to enter future Auditorium Contests. 
 


